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1. SHORT CHARACTERISTIC:
“g+h – innovation now“ g+h sees itself as premium-magazine for the electrical trade.
It focuses on innovative entrepreneurs of the electrical trade and planning agencies. Jour-
nalistic formats, optics and haptics of the magazine cater to the current reading habits and
information requirements of the future-oriented electrical engineering technician. Classi-
cal electrical installation technology is the platform for topics as communication and
lighting technology, safety systems, heating/ventilation technology as well as intelligent
bus and control technology. Futhermore sound articles about business management and
marketing, occuptional safety and workwear, data processing, services, training courses
and fleet complete the content.

2. FREQUENCY: 7 times a year

3. EDITION: 13th edition 2010

4. WEB ADDRESS (URL): www.guh-elektro.de

5. MEMBERSHIPS: –

6. ORGAN: –

7. PUBLISHER: Henrich Publikationen GmbH

8. PUBLISHING HOUSW: Henrich Publikationen GmbH
Talhofstraße 24 b, 82205 Gilching

Telephone: +49(0)8105/3853-70
Fax: +49(0)8105/3853-11
Email: gh@verlag-henrich.de

9. EDITORIAL: Elmo Schwandke, editor in chief
Telephone: +49(0)8105/3853-77,
e.schwandke@verlag-henrich.de
Homeoffice: Hindelanger Str. 21, 87541 Bad Oberdorf,
Telephone: +49(0)8324/953966

Sabine Langer, editor
Telephone: +49(0)8105/3853-79,
s.langer@verlag-henrich.de

10. ADVERTISING: Martin Brey, advertising manager
Telephone: +49(0)8105/3853-73,
m.brey@verlag-henrich.de

11. DISTRIBUTION: Henrich Publikationen GmbH, Magdalena Roitzsch
Telephone: +49(0)8105/3853-62,
Fax: +49(0)8105/3853-11
m.roitzsch@verlag-henrich.de

12. SUBSCRIPTION PRICES: Annual subscription
Germany: 68.00 €
Abroad: 77.00 €
Single issue: 14.00 €
all prices incl. VAT net of postage

13. ISSN: 1434-8063

14. TOTAL CONTENTS ANALYSIS: 2008 = 7 issues

Magazine format: 230 x 325

Total pages: 572 pages = 100.0 %
Editorial section: 419 pages = 73.3 %
Advertising section: 153 pages = 26.7 %
from these

Occasional advertisements: 0 pages = 0.0 %
Bound inserts: 16 pages = 10.5 %
Ads from publishers and printers: 20 pages = 13.1 %

Inserts: 13

15. EDITORIALCONTENTS ANALYSIS: 2008 = 419 pages
Pages %

Specialist Articles:
Electrical building installation engineering 37 8.8 %
Bus/control engineering 33 7.9 %
Safety and security engineering 12 2.9 %
Communication engineering 15 3.6 %
Lighting engineering 23 5.5 %
Heating/ventilation/air condition
and solar technology 25 6.0 %
Industrial engineering, measurement and
testing technology, organization, software 30 7.1 %
Service providers/planners/trade fairs 17 4.1 %
Extras:
Interviews/cover story/talk 111 26.5 %
Editorial/content/ ironical commentary 30 7.1 %
Short information:
Product information 36 8.6 %
People/companies/projects/trends 26 6.2 %
Service pages 24 5.7 %
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16. CIRCULATION CONTROL:

Member of the German Circulation Control Board e.V.

17. CIRCULATION ANALYSIS:

Average copies between 1 July 2008 and 30 June 2009 )

Print run: 16 063

Actually distributed
copies (tvA): 15 654 from these abroad 59

Sold: 137 from these abroad 4

– subscribed copies 133 from these for members 0

– retail sales 0

– other sales 4

Free copies: 15 517

Remaining, archive
and voucher copies: 409

18. GEOGRAPHICAL DISTRIBUTION ANALYSIS:

Publisher information: distribution planned from 2010

Economic area: Share of the actually distributed copies
% Copies

Germany: 99.54 15 433
Abroad: 0.46 72

Actually distributed copies: 100.00 15 505

18.1 DISTRIBUTION IN GERMANY ACCORDING TO NIELSEN AREAS:

Publisher information: distribution planned from 2010

% Copies

Nielsen Area 1: (Hamburg, Bremen, 13.98 % 2 158
Schleswig-Holstein, Lower Saxony)

Nielsen Area 2: 18.05 % 2 786
(North Rhine-Westphalia)

Nielsen Area 3a: 14.39 % 2 221
(Hessen, Rhineland Palatinate, Saarland)

Nielsen Area 3b: 16.39 % 2 529
(Baden-Wurttemberg)

Nielsen Area 4: 18.49 % 2 853
(Bavaria)

Nielsen Areas 5-7: 18.70 % 2 886
(Berlin and the eastern federal states)

Total Germany: 100.00 % 15 433
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19. BRANCHES/BUSINESS BRANCH/CORPORATE FORMS ACCORDING TO THE SIZE OF THE BUSINESS UNIT:

Publisher information: distribution planned from 2010

Department, Group, Class Recipient groups* -Business branch classification Share of the actually distributed copies
Federal Office of Statistics , 2003 version (WZ 2003) % Copies

45.31, 5245.1 Electrical installation trade 83.36 % 12 925

Installation companies (including trade business with affiliated electrical retail trade)

74.20.1-74.20.4 Planning 16.02 % 2 484

74.20.5, 74.20.8 Architects and independent planning offices

with the focus on electrical and lighting planning/

building services engi-neering and consultation

Others 0.62 % 96

Actually distributed copies 100.00 % 15 505
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20. SIZE OF THE BUSINESS UNIT:not collected

21.1 ACTIVITIES: AREA OF RESPONSIBILITY: not collected

21.2 ACTIVITIES: POSITION IN THE COMPANY:

Publisher information: distribution planned from 2010

Share of the actually distributed copies

% Copies

Owner/managing director,

management 77.17 % 11 965

Master and executive staff 9.87 % 1 530

Planner 9.04 % 1 402

Others 3.92 % 608

Actually distributed copies 100.00 % 15 505

22. EDUCATION/VOCATIONAL TRAINING: Not collected as irrelevant as

23. AGE: regards the utility value of the

trade magazine

TARGET GROUPS IN YOUR BUSINESS UNITS

Light engineering

Communication engineering

Bus engineering

Safety & security engineering

SAT engineering

Industrial electrical engineering

Switchgear construction

Solar engineering

HVAC

Lightning protec.

0% 10% 20% 30% 40% 50% 60% 70%

56,3 %

50,8 %

47,8 %

47,0 %

46,1 %

33,1 %

31,4 %

30,3 %

27,1 %

14,0%

Multiple entrieswere possible. * Source: census taken fromtheg+h recipientfile



PADVERTISEMENT
PRICE LIST NO. 14
Valid from 01. October 2009

1. CIRCULATION:
Print run: 16 100
Actually distributed copies on an annual average
(according to AMF-Scheme 2, number 17) 15 505

2. MAGAZINE FORMAT:
230 mm wide,
325 mm high

TYPE AREA:
200mm wide, 282mm high,
Number of columns: 4
Column width: 47 mm

3. PRINTING AND BINDING PROCESS/COPY:
Offset printing, adhesive binding
Copy in a digital form, optimized for exposure in a 70 raster
(Please send for our instructions).

4. DATES:
Publication frequency: 7 times a year
Publication dates: refer to the dates and subjects schedule
Advertising deadlines: refer to the dates and subjects schedule

5. PUBLISHER:
Henrich Publikationen GmbH Telephone: +49(0)8105/3853-70
Talhofstr. 24 b Fax: +49(0)8105/3853-70
82205 Gilching E-Mail: gh@verlag-henrich.de

6. PAYMENT TERMS:
All prices are net of value Added Tax. Net within 30 days of the invoice
date, 2% prompt payment discount for ad-vance payment, 3% prompt
payment discount for direct debit.
tax No. 2645 223 73105, VAT ID No. DE 163 778 434

BANK ACCOUNT:
Postbank Frankfurt, account No. 756 263 605, sort code 500 100 60
IBAN DE 10 5001 0060 0756 2636 05, BIC PBNKDEFF

7. ADVERTISEMENT FORMATS AND PRICES:
Format Width x height in mm Basic price b/w
1/1 page 200 x 282 4 150.00 €
2/3 page 132 x 282 / 200 x 184 2 767.00 €
Junior Page 149 x 202 2 283.00 €
1/2 page 98 x 282 / 200 x 140 2 075.00 €
1/3 page 64 x 282 / 200 x 92 1 383.00 €
1/4 page 47 x 282 / 98 x 140 / 200 x 68 1 038.00 €
1/8 page 47 x 140 / 98 x 68 / 200 x 32 570.00 €

10. SPECIAL ADVERTISING FORMS: upon request

11. DISCOUNTS: Acceptance within one year
Frequency discount 3 adverts 5 % 6 adverts 10 %

12 adverts 15 % 20 adverts 20 %
Volume discount 3 pages 10 % 6 pages 15 %

9 pages 20 % 12 pages 25 %

12. COMBINATIONS:
Other discounts, combination and multiannual contracts upon request.
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PREFERENTIAL PLACEMENTS:
2nd cover page 4 980.00 €
3rd cover page 4 770.00 €
4th cover page 4 980.00 €
Front cover/inside front cover pages upon request

TYPESETTING AND LITHOGRAPHY COSTS
Technical costs incurred for work such as typesetting and amendments are
charged at cost price.

8. SURCHARGES:

8.1 COLOUR SURCHARGES:
per process colour 1/1 page 460.00 €

1/2 page 310.00 €
1/3 page 260.00 €
1/8 page 130.00 €

8.2 PLACEMENT:
Other fixed placements of advertisements and bound inserts: 10% surchar-
ge. Trim surcharge/spread bleed 10%
All surcharges and technical costs are not subject to a discount!

9. CLASSIFIED ADVERTISEMENTS:
Classified, sales, wanted advertisements, job vacancies, diverse
4.40 € per millimetre, keyed advertisements fee 10.00 €.

13. BOUND INSERTS: Weight of the paper
max. 120 g max. 170 g > 170 g

2 pages 4 870.00 € 5 120.00 € 5 370.00 €
4 pages 7 310.00 € 7 670.50 € 8 060.00 €
8 pages 9 720.00 € 10 210.00 € 10 720.00 €
Special formats upon request
A sample needs to be presented when placing an order. Supply in an uncut trim: max.
236x331mm, gate folded.

14. INSERTS:
Total Price Total Price
circulation per thous. circulation per thous.
max. 25 g 224.00 € max. 40 g 292.00 €
max. 30 g 246.00 € max. 45 g 314.00 €
max. 35 g 268.00 € max. 50 g 336.00 €
A sample needs to be presented when placing an order. Maximum size 224 x 317 mm.

15. GLUED ON ADVERTISING MEDIA:
(Postcards together with Surcharge Postage share
adverts or bound inserts) 1 030.00 € included
Brochures, CDs, samples after presentation of a sample upon request
additional adhering costs Mechanical per thous. Manual

49.00 € upon request

16. DELIVERY ADDRESS FOR POSITIONS 13-15
Henrich Druck+Medien GmbH, Schwanheimer Strasse 110,
60528 Frankfurt am Main
Delivery remark: “g+h” and the issue concerned.
Delivery 10 days prior to publication at the latest.

ADVERTISEMENTS IN DIGITAL FORM:
In order to quickly and optimally process your order, we preferably require your motifs in
a digital form. We can process all professional Mac and PC formats. If you wish to
transmit via ISDN or email, please complete our data-sheet and fax it to us with a file
print out. Data is processed free of charge as long as it meets our general requirements

for the digital acceptance of advertisements (refer to the datasheet). Additional
expenditure incurred due to data being incorrect or incomplete, will be invoiced at cost
price. If the “General Requirements for the Digital Acceptance of Advertisements”
should not be included in your media data, please request it under the telephone number
+49(0)8105/3853-20.

Your added benefit, your value added:

Your advertisements are published in g+h 10% larger than in DIN A4 magazines at no
additional cost. If you make your advertisement data available in an electronic form,
we will enlarge it at no additional cost.
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200 x 282 mm
236 x 331 mm

132 x 282 mm
150 x 331 mm

200 x 184 mm
236 x 210 mm

149 x 202 mm
167 x 228 mm

98 x 282 mm
116 x 331 mm

200 x 140 mm
236 x 165 mm

64 x 282 mm
82 x 331 mm

■ Printing area
■ bleeded*

200 x 92 mm
236 x 118 mm

47 x 282 mm
65 x 331 mm

98 x 140 mm
116 x 165 mm

200 x 68 mm
236 x 94 mm

47 x 140 mm
65 x 165 mm

98 x 68 mm
116 x 94 mm

200 x 32 mm
236 x 58 mm

■ Printing area
■ bleeded*

*For technical reasons the printing material for each bleed ad has to have a 3 mm trim on all bleed sides.

*For technical reasons the printing material for each bleed ad has to have a 3 mm trim on all bleed sides.

1/1 page 2/3 page, high 2/3 page, wide Junior page 1/2 page, high 1/2 page, wide 1/3 page, high

1/3 page, wide 1/4 page, high 1/4 page, 2-column 1/4 page, 4-column 1/8 page, 1-column 1/8 page, 2-column 1/8 page, 4-column



BOUND INSERTS:
Orders can only be accepted and confirmed if a binding sample has been supplied, if ne-
cessary a blind sample with declaration of size and weight. They have to comply to post
regulations so as not to be mistaken for the editorial. The placement of inserts depends on
the technical possibilities.
Inserts have to be delivered untrimmed, multiple-page inserts have to be folded. The front
page of the insert has to be marked. Inserts have to be in a condition where no further
processing is necessary.

SIZES:
1 sheet (= 2 pages)

236 x 333 mm

2 sheets (= 4 pages)
472 x 333 mm

3 sheets (= 6 pages)
683 x 333 mm

Copies required: 16 400 copies (excess quantity)
Copy date: until 10 days before publication of the issue agreed

SUPPLEMENTS:
Orders can only be accepted and confirmed if a binding sample has been supplied, if ne-
cessary a blind sample with declaration of size and weight. They have to comply to post
regulations so as not to be mistaken for the editorial. The placement of inserts depends on
the technical possibilities.

Technical Facts:
Supplements will be inserted loosely. Maximum size: width 224 x 317 mm. They have to be
in a condition where no further processing is necessary. Additional processing (e. g. fold-
ing) will be charged separately. Supplements printed on other material than paper can
only be accepted if a binding sample has been submitted and if publishing house and post
have agreed in advance.

Copies required: 16 400 copies
Copy date: Until 10 days before publication of the issue agreed

Affixed Postcards:
Affixed reply coupons on bound inserts or ads will be
charged with 1 015.00 € in addition to the post charge
(on request). Plus gluing costs for mechanical gluing:
49.00 € / thousand. Mechanical gluing is possible in vari-
able height if the gluing edge is parallel to the fold and at
least 2 cm and max. 5 cm away from the fold. In all other
cases, also in case of diagonal placement, gluing costs
are charged according to expenditure.

Affixed samples:
Samples and electronic media are charged as supplements. Prices and gluing costs
on request, including submission of a binding sample.

Delivery address for bound inserts, supplements and postcards: WRITE TO:
Henrich Druck + Medien GmbH, Schwanheimer Str. 110, 60528 Frankfurt am Main.
Codeword is “g+h” and No. of respective issue.
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